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http://www.foodactive.org.uk/
http://www.childrensfood.org.uk/
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0 50 100 150 200 250 300 350 400 450

Encourages your child to ask you for the advertised
foods and drinks

Makes it more difficult for you to provide healthy food
for your child

Increases your child's preference for the types of foods
advertised

Encourages your child to snack between meals

Enourages your child to eat more

Creates unhealthy eating habits that may stick with
your child for life

1 (strongly agree) 2 (somewhat agree) 3 (neither agree nor disagree)

4 (somewhat disagree) 5 (strongly disagree)
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0 50 100 150 200 250 300 350

TV Adverts

Radio Adverts

Adverts before films at the cinema

Website and online search engine advertising

Social media advertising (Facebook, Twitter, Instagram)

Blogging and Vlogging (YouTube, Tumblr)

Popular children's TV and movie characters on product…

Celebrity endorsements

Product placement (advertising in films or TV shows,…

Sponsorship of sporting events, festivals or concerts

Supermarket promotions (e.g. displays or signs)

Billboards or other outdoor signage
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0 50 100 150 200 250 300 350 400 450

National Government, e.g. tax, policies

Local Government, e.g. policies, planning

Food and drink companies, e.g. Nestle, Coca-Cola

Fast food outlets, e.g. McDonalds, KFC

Supermarkets

TV, internet, radio, magazines

Your family

Yourself

Your child's friends

Your child's school/nursery (if applicable)

Positive Neither positive nor negative Negative Don't know
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0 50 100 150 200 250 300

Tax on all sugary drinks

Require restaurants to list calorie information on their
menus or menu boards

Require children's meals that include toys to meet
government nutrition standards

Do not allow billboards and other outdoor signs that
promote unhealthy foods near schools

Do not allow price promotions, such as 'buy one get one
free' on unhealthy foods

Restrict the number of fast food outlets that can be
located near schools

Require children's TV programmes to show children
living and enjoying an active, healthy lifestyle

Do not allow unhealthy food to be shown in the content
of children's TV programmes

Ban the advertising of unhealthy foods around family TV
programmes (e.g. X-Factor)

Require parents' permission to allow children to visit
food company websites which advertise unhealthy food
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https://www.slideshare.net/PublicHealthEngland/patterns-and-trends-inchild-obesity-june-2017
https://www.slideshare.net/PublicHealthEngland/patterns-and-trends-inchild-obesity-june-2017
https://www.gov.uk/government/news/latest-ncmp-data-show-obesity-in-reception-children-rises-again
https://www.gov.uk/government/news/latest-ncmp-data-show-obesity-in-reception-children-rises-again
https://www.asa.org.uk/news/tougher-new-food-and-drink-rules-come-into-effect-in-children-s-media.html
https://www.asa.org.uk/news/tougher-new-food-and-drink-rules-come-into-effect-in-children-s-media.html
https://www.ofcom.org.uk/__data/assets/pdf_file/0028/47746/Television-Advertising-of-Food-and-Drink-Products-to-Children-Final-statement-.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0028/47746/Television-Advertising-of-Food-and-Drink-Products-to-Children-Final-statement-.pdf
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http://obesityhealthalliance.org.uk/wp-content/uploads/2017/11/A-Watershed-Moment-report.pdf
http://obesityhealthalliance.org.uk/wp-content/uploads/2017/11/A-Watershed-Moment-report.pdf
https://www.bhf.org.uk/news-from-the-bhf/news-archive/2015/january/uk-parents-hounded-by-their-kids-to-buy-junk-food-they-see-on-tv
https://www.bhf.org.uk/news-from-the-bhf/news-archive/2015/january/uk-parents-hounded-by-their-kids-to-buy-junk-food-they-see-on-tv
https://publications.parliament.uk/pa/cm201719/cmselect/cmhealth/882/882.pdf
http://www.uconnruddcenter.org/files/Pdfs/Rudd%20Center%20Parent%20Attitudes%20Report%202017.pdf
http://www.uconnruddcenter.org/files/Pdfs/Rudd%20Center%20Parent%20Attitudes%20Report%202017.pdf
https://inews.co.uk/news/health/supermarkets-discounts-unhealthy-food-obesity-which/
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